
SCOTT MCCULLOUGH – TV Commercial Director 

 

Los Angeles-based director Scott McCullough is an award-winning TV commercial director 

with two hundred filmed commercial projects.  He has collaborated on 24 projects with Prince, 

Carmen Electra and other artists like The Time, Mavis Staples and Tevin Campbell. In addition 

to his work with Compaq, Ameritech, Marshall Fields, Best Buy and  NASCAR/Winston Cup,  

his work includes commercials for Paul Newman for Secure Horizons, Ford F-150, EA Sports, 

Ford NASCAR, Coors Light, Budweiser, Kumho Tires,  AMTRAK, Sony Play Station and 

many other national and international brands. Advertising awards include ADWEEK top spots 

for 1998 and 1994, US Film Festival and Cannes Commercial Finalist along with many other 

notable awards.  Other awards include:  The New York Festivals, Gold World Medal, Bronze 

World Medal/Sonoma Valley Film Festival, Method Fest Film Festival, Orinda Film Festival, 

Indie producer Film Festival, AURORA-Platinum & Best of Show 1999/The New York 

Festivals: two Silver Medals, Bronze Medal, CANNES Film Festival Finalist commercial/3 

CINDI Gold Awards/Intercom Awards-Silver Plaque, National ITVA: Bronze,/Gold/Silver/US 

International Film Festival: two Certificates of Creative Excellence/ADWEEK Top Spots 1998 

and 1994/18 TELLY Advertising Awards/three ADDY awards/AXIEM top award, Best of 

Show, three ITVA awards/16 Minnesota Music Video Awards, including “Director of the Year” 

three years in a row, CMT #1 Music Video five weeks, and others. 


